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Center for Public Engagement

Adapted from Nancy Baron's Escape from the Ivory Tower BV AAAS with Science & Technology

4 JRC-COIN © | Step 10: Visualisation and Communication

European
Commission



|| ||
All 11CE 0
) 11d

| not for statisticians ]




Technical media

Country fact sheet: AUSTRIA
m o N

= - —— l‘

ot - i e . [ ——

°
=

Greece 27.7 St e M, Saas

P T T — oy pronse Mepritney  Adist

¥

e
0 4

Reports Country fact sheets Online tools

European
Commission

6 JRC-COIN © | Step 10: Visualisation and Communication



Country fact sheets (o17-2019)

The Cultwral and Creative Cities Meniter 5 a rew 1ol 10 benchmark the
performance of | o

e giovped into 9 dimensions
‘Cultural Vibrancy’, 'Creative

Econoeny” and 'Enabling Environment” |: ad at

—
Selected cities

¢ One oty hosting at least two
Key findings

Vienna mcords 85 best performance on ‘Cultural Vibrancy® (47 in the (0L group of 21 ranked cites]
hanks 1o its very good position on Cultural Participation & Attractiveness (37) and Culiural Venues & Facilities
5"}, Vienna has been one of Europe’s cultural captals for centures. With its cutstanding offer of museums,
concert halls, art nouveas buildngs and high-profile fashion and design events, such as the MO Vienna Fashion
Week tarking place at the MuseursQuarteer Wien, Vienna remain today 2 oty of ant and culture of imemational
appeal

Graz performs partcuarty well on ‘Cultwral Vibrancy' (6™ in the L group of 36 cities) coming 7™ on
Cultral Participation & Attractiveness. The European Capiial of Culture tile that Graz held n 2003 had an
impertant impact on the cultural infrastructure of the oty - with muktiple buldings constructed for the oocasion

such as the House of Literatum, the Cldren's Museum and the Graz Art Museum - as well a5 on the number of
visitors which has been growing since 2003

Linz scores particularty well on all the sub-indes and particuarty 0 on ‘Cultural Vibrancy' (4™ in the 5-M
group of B4 ranked otes) tharks to its performance on Cultural Verwes & Facilibes (47), and on "Creative
) due 0 its 1 position on Creative & Knowledge-tased Jobs. Since 1579, Linz has been hasting the
a Festwal, which has become cne of the most smportant new meda fastrvals wiridwade. As & result
of the city’s engagement in the prometion of art and new media, in 2014 Ling was designated a UNESOD City of
Media Arts

Nete Ciws ore ordeed by Culturol ond Crective
it 13) dncke scove within poch pepedation groag
The index & cbtoned by ogregetng weghted

R <o o e o5 desgred by eperts n he
| —E—

feid The £ orilne of ollaws customisng te
weights, et Yo own okt o componng
n I
I I
Did you know that..?

Vienna & home to the so called
MseursQuarier Wien', one of the words lamgest
complexes for art and culture kcated in the centre of
Viena. 021, the creative space within  the
MuseumsOuarer, provides workspace foe mitatives,
amanisations, agencies and edfional offices active in
the cultural sphere

Graz became a UNESCO Creative Coy of Design in
2011 As a follow up to the UNESCO title, the regional
networking agency Creative Industries Styria GmbH was
founded to contréute 0 promoting itemateonal
collaboration and enhancing connections. between the
cultural and creative sectors and the rest of the
exoreTy, particulary ourism

Linz was a Eurcpean Capial of Culture n 2009,
altracting more than 25 millon people. Traditionally
inown a5 an important economic centre due to its
strong steel and chemical industry, the European title helped Linz reinfosce its image a5 a dynamic aty of both
culture and inchrstry.

agentss whan Bt

v W Gt Witschal
rtachaftiagmess W Komaty

w
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Descriptive sheet
Limited space for data and visualisations
Dense header

No distinction between qualitative and
guantitative information
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Country fact sheets (o19)

:::::

: Re-design of header and footer
: Accent on data

- Map with general information on cultural
and creative cities

| Cities chart for a general overview of
C3 Index scores

: : I.l. I I I
" o
Mita

: Heatmap with more detailed information
on cities’ scores by dimensions

: Distinction between qualitative &
guantitative information

European
Commission
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Thematic publications

T Useful for a quick overview at
country (region/city) level

k Example of story on your data

Socio-economic regional
microscope series

Are capitals the leading cultural
and creative cities in Europe?

European
Commission
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Cultural and Creative Cities Monitor

Online tool - 2019

loading...

(AREFREREEA

https://composite-indicators.jrc.ec.europa.eu/cultural-creative-cities-monitor

European
Commission
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Cultural and Creative Cities Monitor

Online tool - 2019

Overall Performance

Group by Rank by

POP Cultural and Creative Cities Monitor

27.6

Hannover
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Cultural and Creative Cities Monitor

Online tool - 2019

Overall Performance

Group by Rank by

GDP Cuttural and Creative Cities Monmor n I;fi B @

oo

27.6

Hannover

a9 E
- e wwee @ - me o

34.6 el Bt

Helsinki
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Cultural and Creative Cities Monitor

Online tool - 2019

Overall Performance

cup by Rank by

Pu :
i g9 © A

e 38.5

Hannover
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Cultural and Creative Cities Monitor

Online tool - 2019

Performance by Dimension

FOP

¥ Enabling Environment 289

& Creative & Knowledge Based Jobs 42.2 ® Human Capital & Education 15.7
@& Openness, Tolerance & Trust 383

European
Commission
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Cultural and Creative Cities Monitor

Online tool - 2019

Performance by Dimension

EMP
#  Enabling Environment 289
] ultural Venues & Facilitie 1.6 & Creative & Knowledge Based Jobs 422 ® Human Capital & Education 157
] (—— — I
) Inteliectual Property & Innovation ® Openness, Tolerance & Trust 38.3
= Local & International Connections 22
| I

European
Commission
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Cultural and Creative Cities Monitor

Online tool - 2019

Compare my city with...

Show units Hide differences Hide all Dimensions Hide all Indicators
Florence Venice Edinburgh
Index 35.1 31.7 (-3.4) 36.4 (+1.3)
44.7 (-9.7) 33.8 (-20.6)

D1 - Cultural Venues & Facilities 55.1 62.9 (+7.7) 37.7 (-17.4) S
I1 - Sights & landmarks 56.6 100 (+43.4) 43.7 (-12.9)

12 - Museums 91.9 100 (+8.1) 55.1 (-36.8)

I3 - Cinema =eats 25.1 20.9 (+4.7) 29.8 (+4.7)

I4 - Concerts & Shows 57.3 73 (+15.7) 47 (-10.3)

15 - Theatres 63.9 48,5 (-15.3) 24.6 (-39.2)

European
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Cultural and Creative Cities Monitor

Online tool - 2019

WEIGHTS
Sub-indices o e S e Lhimens 5 ull rane Hopulation group
» - H = & Full Rank: AL XL il 5
Cultural Wibrancy P
#  Creative Economy —9 =£30,000 | €25,000-30,000 @ £20,000-25,000 €15,000-20,000 =<£15,000
¥  Enabling Environment -. SR S

>77% | 73%-77% | 68%-73% | 63%-68% | <63%

Dimensions

Fla City Score
Cultural Venueas & —i | Y h
Facilities Sj= Edinburgh - - - 26.4
I Karlsruhe 36.32
Cultural Participation E
Attractiveness I ruremberg . - - 36.1
—

&  Creative B Knowledge- —. — Wtracht . - - 8.1
T B rorenee L H N =
Intellectual Property B -.- L] Bratislava - - - 4.2
TE s N 1 .
New Jobs in Creative Emm Lubliana - - - 32.7
Fizlds

= e RN R |
—

® Human Capital & —9 I I Bologna - - - 31.7

Education
Il o o EE

@ Openness, Tolerance & —{f) B Mannheim T e OB 31.2

Trust
- e Sl .

= Accessibility — local & -.- - 55

intarnations| i N N

European
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Cultural and Creative Cities Monitor

Online tool - 2019

meomen .| Cultural and creative cities monitor

Report & Annexes 2019

Country fact sheets 2019

European
Commission
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Cultural and Creative

INSIGHTS AND RESEARCH TOOLS

C i ti eS I\/I O n ito r (Online tOOI) City profiles Create your own Monitor

City profiles offer both uantitative This page allows users to
and qualitative evidence on the customise the weights attributed

3
190 selected cities to the different dimensions to ,
better reflect local priorities and
The Cultural and Creative obtain tailored rankings
Cities Monitor

POLICY DESIGN TOOLS

Country profiles Add your own city/data

Fact sheets have been developed This functionality offers users

i l

for the 28 EU Member States, I ] ' 1‘ i * f i, .. the possibility to add new city

providing a close-up of how cities 1 4 ]‘ l ' 1 t entries or their own data on the 0
-

in those countries perform on the 29 indicators.
Monitaor.

5 Clear understanding of tool’s
structure and functionalities

Policy scenario builder

'With this tool, stakeholders can
make hypotheses about the o

potential effect of current/future I KKK

Docs & data

2 Customisable stories: visualisation

& avallable for download:

A 7 the report, the infographics,

Of d a.ta. ta.l I O red O n u Se rS n eed S -{ Lh: I:'clji?::ite‘lheer:ueof\;;:\ljs ~ policies (e.g. more creative jobs)
and assess impacts on scores

and rankings

: Open and accessible data, clear | K
methods and limits of our indicator

5 Emphasis on usage and uptake to
attract potential users

Provide data Did you know that..? Cultural gems
City officials are invited to This functionality offers cities the It is a web app to collaboratively
ot F3Lu','_.f_ ! provide missing data for their opportunity to regularly update the map culture and creativity in
\n\‘»( "’/-,ﬂ city, using an ad hoc form. qualitative facts illustrating the European cities
3 2o quantitative evidence,
. Wehnm rs o COMMUNICATY,
« Toolkit & Ve
YA
Op.
« Pres i et 57
Press & Media {‘f{“-_
« Uptake of the Monitor in your city i
= =5 - —
European
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Generalist media

11 EU_ScienceHub ha ritwittato
Tibor Navracsics @ @TNavracsicsEU - 31 ott v
& #Culture can help cities foster #innovation, job creation & social cohesion. The
#EUCreativeCities Monitor developed by @EU_ScienceHub helps them make the
most of this precious resource. Find out more: bit.ly/2uNArg] #WorldCitiesDay
@europe_creative

The Cultural
and Creative
Cities Monitor

Key findings

& Traduci il Tweet

The Cultural
and Creative
Cities Monitor

P M o) ooacmar

ooasz20 qx 7

Social media Infographics Video

European
Commission
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Infographics

Insights and research

City profile Country fact sheets Docs & data
City profiles offer both quantitative and qualitative evidence on the 190 Fact sheets have been developed for the 28 EU Member States, providing a  This section makes available the following items for download: the present
selected cities. close-up of how cities in those countries perform on the Monitor. report, an infographic, the technical annexes and the full Monitor dataset.

Policy design

Create your own monitor Add your city/data Policy scenario builder

This page allows users to customise the weights attributed to the different This functionality offers users the possibility to add new city entries or With this tool, stakeholders can make hypotheses about the potential
dimensions to better reflect local priorities and obtain tailored rankings. their own data on the 29 indicators. effect of current/future policies (e.g. more creative jobs) and assess

impacts on scores and rankings.

Crowdsourcing and data collection

Provide data on 29 indicators Update the ‘Did you know that...?’ Cultural gems
City officials are invited to provide missing data for their city, using an ad This functionality offers cities the opportunity to regularly update the This is a spin-off project of the Monitor aimed at complementing the
hoc form. qualitative facts illustrating the quantitative evidence. Monitor’s statistical picture by collecting qualitative crowdsourced data on

local cultural spaces.

Capacity building

Webinars Toolkit

In 2020, webinars will give guidance on using the online platform and data A toolkit in four different languages (English, French, Italian and Portuguese) will accompany the webinar to show cities how to interpret the data and
collection, in at least four different languages (English, French, Italian and contribute to data collection. Both the webinars and the toolkit will rely on ‘testimonial cities’ to showcase practical uses.

Portuguese).

Communication and advocacy

Press & Media Uptake of the Monitor in your city
page provides easy access to the press release and memo prepared for In 2020, this (new) page will showcase the use and uptake of the Monitor, including through the experience of testimonial users.
journalists interested in the project and its key findings.

European
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Infograph

POLICY DESIGN

ﬁ

rehe

Hd l e X City profiles Create your own Monitor
¢ s

S C \w‘) @ — affer both quantitative

e evidence on the

Country fact sheets

act shewts have been doveloped for

ESEMCHERS Rouicy iR S
(““’“ﬁff‘ bR (i) i)

The Cultural and Creative
Cities Monitor

ACM -

ENSUAE {Da&a o i U)o
QULTURE (o) (quar) R

COMMUNICATION & ADVOCACY

= Press & Media
« Uptake of the Monitor in your city

https-icomposite-indicators jrc.ec.europa ew/cultural-creative-cities-monitor/

European
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Infographics

“Visual representation of information or data”

 Anatomy
oo
° Chronology SR SR _
* Hierarchy

European
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| key “ingredients” and tips for communication |

European
Commission




Key “ingredients” for communication

Why?

, — L r % European
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Key “ingredients” for communication

Target
audience Message

, — L r % European
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Tips

. Tell a story

*

* European
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Tips

: Tell a story

- Choose hooks for your
audience

European
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Tips

Tell a story

Choose hooks for your
audience

Catch the attention with
something new

European
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Tips

Tell a story

: Choose hooks for your
audience

Catch the attention with
something new

Say it visually

10%

of what they

HEAR

European
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Tips

Tell a story

: Choose hooks for your
audience

Catch the attention with
something new

Say it visually

Be transparent and don’t
hide weaknesses

European
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Any questions?

Welcome to email us: jrc-coin@ec.europa.eu

European
Commission
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