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Socio-economic regional
microscope series
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Key “ingredients” for communication
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why

communicate?
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[not only awareness]
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"More facts” not the answer
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lllustration by Maki Naro
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KNOW FEEL DO

Awareness Understanding Acceptance Commitment Ownership
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TARGET AUDIENCE

(non-experts)

« Policy makers
« Local authorities
* Private companies

« NGOs
Academics

Citizens
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WHAT

do we commmunicate?
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MESSAGES

" Contrary to what one might expect, the population size
of a city does not determine its performance
in culture and creativity"
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MESSAGES

T Cultural and Creative Cities have more jobs
and a diverse work force ,,
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MESSAGES

T % Culture can help cities foster #innovation,

11 EU_ScienceHub h

Job creation & social cohesion ® e e o e B )

#Culture can help cities foster #innovation, job creation & social cchesion. The

,, #EUCreativeCities Monitor developed by @EU_ScienceHub helps them make the
most of this precious resource. Find out more: bit.ly/2uNAr31 #WorldCitiesDay

@europe_creative

The Cultural
and Creative
Cities Monitor
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What is

your MESSAGE?

« Choose hooks for your
audience;
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“ 8.8 million A & s

Why are culture and creativity important for cities?

EU is
concentrated in cities
EU

lives in cities

of all GDP* is
generated in cities

(*) GDP=Gross Domestic Product

of GDP is produced by

o)

3.8%

of total EU employment

Employment in these sectors
was to the crisis
between 2008 and 2011

Emplyment in the Employment in

overall economy cultural and
creative sectors
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Medium-sized cities outperform capitals

What is on cultural vibrancy

Stockholm Tallinn

'
" Tartu

your MESSAGE?

« Choose hooks for your
audience;

Socio-economic regional
microscope series

Santiago de Compostela

- (Catch the attention - e
with something new; .

Are capitals the leading cultural
and creative cities in Europe?

( Kalam,
Valletta )
-
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What is

your MESSAGE?

75 Capital cities

« Choose hooks for your =

0 s D
L] s 55 Ghent L s HertogenbOSCh Figure 4. Cultural
u § Norwich Bruges = Vibrancy: Ranked cities
u I > G d , © and related scores
S 45 ranada, . ) >
, (= = *Weimar within EU Member States
g Tartu 2017 edition
2 2, & ) | )
S 35 Krakow = ¢ » }
© Sibiu @ g 2 . ® o ° ¢ D Note: Cities in Cyprus,
- 5 ) @ @ ¢ & 2 Latvia, Luxembourg
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= > = > @ : ) poor data coverage
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with something new;
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« Tell a story;
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Background Researcher Bottom Line

Supporting So What?
Details
Supporting

Results/Conclusions Details

Adapted from Nancy Baron's Escape from the Ivory Tower K\ AAAS mmﬁmm
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What is

your MESSAGE?

« Choose hooks for your
audience; 10%

of what the

« (Catch the attention
with something new;

« Tell a story;
« Say it visually
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(What is
vour MESSAGE?)

« Don’t hide weaknesses




communicate?
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OUR PURPOSE

COMPLEXITY OF INFORMATION

 Publications
« Websites
« Media and blogs LEVEL OF INTERACTIVITY

 Social media
« Email/newsletter

« Events COVERAGE
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Communication tips

v Identify your target audience (expert/non expert)
before choosing messages;

v Always answer ‘why’ and ‘what’ questions;
v' Avoid scientific communication style (non experts);
v Choose messages before media
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Any guestions?

You can find me at Valentina.ALBERTI@ec.europa.eu & jrc-coine@c.europa.eu
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